Multiple Travel Plazas: 10-month campaign targeting new travelers

CAS E STU DY and conquesting competitor locations.

Targeting tactics included audience targeting to known travelers, as
TRA\/E I— P LAZA well as targeting mobile devices identified at competitive travel
plazas in the St. Louis DMA.
Budget: $37,000
Contracted Impressions: 4,562,500
Impressions delivered: 5,181,108
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